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LEGAL NOTICE:- THIS DIGITAL EBOOK IS FOR INFORMATIONAL PURPOSES ONLY.  WHILE EVERY ATTEMPT HAS BEEN MADE TO  
VERIFY THE INFORMATION PROVIDED IN THIS REPORT, NEITHER THE AUTHOR, PUBLISHER NOR THE MARKETER ASSUME ANY 
RESPONSIBILITY FOR ERRORS OR OMISSIONS. ANY SLIGHTS OF PEOPLE OR ORGANIZATIONS ARE UNINTENTIONAL AND THE 
DEVELOPMENT OF THIS EBOOK IS BONA FIDE.  THE PRODUCER AND MARKETER HAVE NO INTENTION WHATSOEVER TO CONVEY ANY 
IDEA AFFECTING THE REPUTATION OF ANY PERSON OR BUSINESS ENTERPRISE.  THE TRADEMARKS, SCREEN-SHOTS, WEBSITE LINKS, 
PRODUCTS AND SERVICES MENTIONED IN THIS EBOOK ARE COPYRIGHTED BY THEIR RESPECTIVE OWNERS. THIS EBOOK HAS BEEN 
DISTRIBUTED WITH THE UNDERSTANDING THAT WE ARE NOT ENGAGED IN RENDERING TECHNICAL, LEGAL, MEDICAL, ACCOUNTING OR 
OTHER PROFESSIONAL ADVICE.  WE DO NOT GIVE ANY KIND OF GUARANTEE ABOUT THE ACCURACY OF INFORMATION PROVIDED.  IN 
NO EVENT WILL THE AUTHOR AND/OR MARKETER BE LIABLE FOR ANY DIRECT, INDIRECT, INCIDENTAL, CONSEQUENTIAL OR OTHER 
LOSS OR DAMAGE ARISING OUT OF THE USE OF THE INFORMATION IN THIS DOCUMENT BY ANY PERSON, REGARDLESS OF WHETHER 
OR NOT INFORMED OF THE POSSIBILITY OF DAMAGES IN ADVANCE.  THANK YOU FOR YOUR ATTENTION TO THIS MESSAGE.
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INTRODUCTION

THERE IS NO DOUBT ABOUT IT. YOU ARE ONE OF THE MILLIONS WHO ARE SEEKING TO REAP ESCALATING AMOUNTS 
OUT OF THE INTERNET INDUSTRY. YOU ARE SERIOUS ABOUT YOUR GOAL THAT IS WHY YOU PICKED THIS BOOK. DON’T 
WORRY, YOU ARE NOT ABOUT TO BE DISAPPOINTED.

ON THE SUCCEEDING PAGES OF REAP SUCCESS FROM EMAIL MARKETING, WE WILL LET YOU INTO THE SECRETS OF 
SUCCESSFUL INDIVIDUALS WHO BENEFITED FROM THE STRENGTH AND STRATEGIC PROPERTIES OF USING EMAILS AS A 
MARKETING OPTION. WE WILL SHOW YOU THE INS AND OUTS OF EMAIL MARKETING AND HOW YOU CAN USE IT TO 
YOUR ADVANTAGE.

OF COURSE, LEARNING TO MAKE USE OF EMAIL MARKETING AS A STRATEGY FOR A PROGRESSIVE BUSINESS STARTS 
WITH THE BASIC KNOWLEDGE OF WHAT IT IS ALL ABOUT. WE WILL LET YOU THROUGH THAT AS WELL. WE WILL 
DISCUSS WHATEVER THERE IS ABOUT EMAIL MARKETING TO HELP YOU UNDERSTAND WHAT ITS BENEFITS AND 
DRAWBACKS ARE; WHAT ITS STRENGTHS AND WEAKNESSES ARE.

TO PUT IT SIMPLY, YOU HAVE PURCHASED THE PERFECT E-BOOK IF YOU ARE ENGAGED IN OR PLANNING TO GET 
INVOLVED INTO THE ONLINE BUSINESS INDUSTRY. WHETHER YOU ARE PART OF AN AFFILIATE PROGRAM OR YOU 
MAINTAIN YOUR VERY OWN WEBSITE THAT OFFERS PRODUCTS AND SERVICES, YOU WILL SURELY FIND THE RIGHT CUES 
BY READING THIS E-BOOK.

EMAIL MARKETING IS ONE OF THE CHEAPEST WAYS OF PERSUADING PROSPECTIVE CLIENTS AND CUSTOMERS TO LOOK 
THROUGH YOUR BUSINESS. IT IS ALSO THE MOST EFFECTIVE WAY TO GET RETURN CUSTOMERS. EMAIL MARKETING 
DEFINITELY WORKS EFFICIENTLY IN COMBINING YOUR EFFORTS OF PUTTING UP A BUSINESS OPERATING ONLINE WITH 
SUCCESS. IT IS ONE OF THE BEST MARKETING ALTERNATIVES THERE IS TO GET THROUGH YOUR COMMUNICATIONS TO 
THE OTHER END, WHICH WOULD EASILY TRANSLATE INTO SALES AND HIGH WEBSITE TRAFFIC.

IF YOU ARE SO EAGER TO MAKE MONEY OUT OF THE INTERNET, SO ARE WE. START LEAFING THROUGH THE PAGES OF 
THIS WONDERFUL E-BOOK AND FOR SURE, YOU WILL GET MONEY-GENERATING RESULTS IN THE PROCESS. REAPING 
SUCCESS FROM EMAIL MARKETING WILL SHOW YOU THE WAY TOWARDS TRANSFORMING A THRIVING HOME BUSINESS 
INTO A SUCCESSFUL LIVELIHOOD SOURCE.

YOU DO NOT NEED TO TIE YOURSELF UP WITH A BORING NINE TO FIVE JOB IF YOU HAVE A BLOOMING ONLINE 
BUSINESS, RIGHT? THAT’S WHAT THIS BOOK IS GEARED TOWARDS. ITS VERY OBJECTIVE IS TO UNVEIL THE SECRETS 
OF AN EFFECTIVE MARKETING COMMUNICATION METHOD THAT WILL HELP YOU COME OUT ON TOP OF THE NUMEROUS 
COMPETITIONS YOUR WAY. REMEMBER, YOU ARE NOT THE ONLY ONE OUT THERE WHO IS LOOKING TO REAP MILLIONS 
OUT OF THE INTERNET. THERE ARE MANY BUSINESSMEN WHO LIKE YOU, HAVE DISCOVERED THE POTENTIAL OF THE 
INTERNET AS A SOURCE OF INCOME. ASIDE FROM COMPETING WITH THE BEST OF THEM FOR THE ATTENTION OF THE 
BUYING PUBLIC, THERE LIES THE FACT THAT YOU NEED TO STAY AFLOAT, AT THE VERY LEAST.



REAPING SUCCESS FROM EMAIL MARKETING WILL HELP YOU NOT JUST TO STAY AFLOAT BUT MAKING MONEY WHILE 
YOU ARE. IT WILL HELP YOU REALIZE THAT BEING SUCCESSFUL WITH AN ONLINE BUSINESS DOES NOT HAVE TO COST 
THAT MUCH MONEY NOR EFFORT. IT TAKES JUST A LITTLE BIT OF KNOWLEDGE OF THE AVAILABLE RESOURCES AND OF 
HOW YOU CAN MAKE USE OF THEM.

SO SIT BACK, RELAX, AND SAVOR EVERY PAGE OF THIS E-BOOK. AS SOON AS YOU FINISHED READING THIS, START 
MAKING MONEY BY PUTTING THE CONCEPT INTO REALITY.
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CHAPTER 1: EMAIL MARKETING, DISCUSSED

EMAIL MARKETING IS A MARKETING METHOD THAT MAKES USE OF EMAILS. COMMERCIAL GOALS IN THIS CASE ARE 
REALIZED BY SENDING OUT EMAILS TO ANYONE AND EVERYONE WHO MIGHT BE RELATIVE TO THE SUCCESS OF THE 
BUSINESS. EMAIL MARKETING HAS WELL DEFINED OBJECTIVES INCLUDING OBTAINING A BEAUTIFUL RELATIONSHIP WITH 
AN ENTERPRISE’S PREVIOUS OR CURRENT CUSTOMERS, ESTABLISHING FAMILIARITY AMONG PROSPECTIVE CLIENTS, AND 
JUST ADVERTISING THE OFFERED PRODUCT OR SERVICE OF A PARTICULAR WEBSITE.

THERE ARE THREE MAIN CLASSIFICATIONS OF EMAIL MARKETING. THE FIRST ONE IS A DIRECT EMAIL. IN A DIRECT 
EMAIL, ADVERTISING IS DONE BY WRITING A PROMOTIONAL PIECE AND SENDING IT OUT TO EVERYONE. THIS IS VERY 
SIMILAR TO WHAT BUSINESSES DO TO A REGULAR POSTAL MAILBOX ONLY IT IS SENT OUT ELECTRONICALLY. THE 
SECOND TYPE OF EMAIL MARKETING IS RETENTION EMAIL. UNLIKE DIRECT ADVERTISING ON THE FIRST TYPE, 
RETENTION EMAIL MAKE USE OF NEWSLETTERS OR JOURNALS THAT DOCUMENTS WHAT’S NEW, WHAT’S HOT AND SOME 
TIPS WITH THE GOAL OF POSSIBLY MAKING THAT INDIVIDUAL WHO READS THE EMAIL INTERESTED. IN RETENTION 
EMAILS, THE DEMOGRAPHICS OF THE RECEIVERS PLAY AN IMPORTANT ROLE. THE SENDER NEED TO MAKE SURE THAT 
THE INFORMATION ON THE NEWSLETTER IS APPLICABLE TO THE PERSON WHO WILL ACTUALLY RECEIVE IT. ON THE 
THIRD TYPE, YOU GET TO DO ADVERTISING BY USING ANOTHER BUSINESS’S EFFORT. INSTEAD OF PRODUCING THE 
NEWSLETTER YOURSELF, YOU CAN PAY SOMEONE TO JUST PUT AN ADVERTISEMENT OF YOUR COMPANY IN THE 
NEWSLETTER IT SENDS OUT TO ITS PATRONS. IN THIS CASE, YOU CAN EASILY FIND NEWSLETTER MAKERS WHO ARE IN 
THE BUSINESS OF FREEING UP A SPACE FOR INTERESTED ADVERTISERS TO COME IN.

THE COST OF EMAIL MARKETING DEPENDS ON HOW CREATIVE YOU ARE IN FINDING THE RESOURCES THAT WILL HELP 
YOU REALIZE YOUR ESTABLISHED GOALS. THERE ARE SOFTWARE PROGRAMS TO PURCHASE, ADVERTISING SPACES TO PAY 
FOR, AND IN SOME CASES, MANPOWER TO PROVIDE SALARY FOR. ALL THE AMOUNTS YOU WILL SPEND FOR ALL THOSE 
CAN BE ADJUSTED ACCORDING TO YOUR SKILL, KNOWLEDGE, AND RESOURCES.

BUT NO MATTER HOW MUCH YOU WILL BE REQUIRED TO EXPEND ON EMAIL MARKETING, ONE THING IS FOR SURE AND 
THAT IS, YOU WILL SPEND A LITTLE LOWER THAN YOU ACTUALLY SHOULD WHEN MARKETING YOUR ONLINE BUSINESS IN 
ANOTHER MANNER. EMAIL MARKETING IS VERY COST EFFECTIVE. IT IS FRIENDLY TO ONLINE BUSINESSES THAT ARE 
JUST STARTING INCLUDING THOSE THAT ARE WORKING ON A MINUTE BUDGET.

THEN AGAIN, MARKETING THROUGH EMAILS CAN BE QUITE TRICKY. YOU NEED TO BE ABSOLUTE, THEREFORE, OF YOUR 
GOALS AND OF THE THINGS YOU NEED TO DO TO ENJOY THE ADVANTAGES OF EMAIL MARKETING. YOU MUST KNOW 
EXACTLY WHERE TO COME FOR RESOURCES THAT WILL LEAD YOU TO THE COST EFFICIENT WAY OF PROMOTING YOUR 
WEBSITE OR ONLINE BUSINESS.

EMAIL MARKETING BENEFITS

EMAIL MARKETING AS A COMMUNICATION METHOD FOR BUSINESSES TO REACH THEIR AUDIENCE IS ONE OF THE MOST 

EFFECTIVE, MOST INEXPENSIVE, AND MOST CREATIVE WAY. IT OFFERS MANY ADVANTAGES, WHICH LEAD THE 



MARKETING PEOPLE TO LOOK THROUGH THIS ALTERNATIVE.

INDEED, MARKETING COMMUNICATIONS AS A WAY OF PROMOTING A BUSINESS IS AT ITS BEST WHEN DONE 
ELECTRONICALLY NOWADAYS. NOT MANY PEOPLE HAVE THE TIME TO OPEN A LETTER FROM THE MAILBOX AND ACTUALLY 
PONDER ON IT. WHEN IT IS DELIVERED ON THE ELECTRONIC MAILBOX, HOWEVER, IT BECOMES MORE CONVENIENT FOR 
ANYONE TO TAKE A PEEK AND SEE ANYTHING THAT WOULD INTEREST THEM. OTHERWISE, THE MAIL WILL END UP AT 
THE TRASH. TRASHED OR NOT, WHAT IS IMPORTANT IS THAT THE MATERIAL YOU WORKED SO HARD FOR GETS A 
BETTER CHANCE OF BEING VIEWED AS OPPOSED TO WHEN YOU PRINT IT ON INK AND PAPER. GETTING THAT CHANCE 
EQUATES TO THE OPPORTUNITY OF INCREASED SALES AND TRAFFIC, WHICH MEANS YOUR BUSINESS GETS MORE 
PROMISING WITH EMAIL MARKETING.

IN THE COMMERCIAL WORLD, EMAIL MARKETING SOUNDS SUPREME. THAT IS BECAUSE IT HAS BEEN REMARKABLE IN 
PROVIDING SUPPORT TO EVERY KIND OF BUSINESS THERE IS WITH A GOOD PERCENTAGE OF RETURNS. HITTING THE 
TARGET IS NO PROBLEM WITH THIS MARKETING METHOD BECAUSE YOU CAN USE A MAILING LIST OF SPECIFIC 
DEMOGRAPHICS AS YOUR RESPONDENTS HERE. YOU ARE WASTING NO MONEY TO REACH YOUR PREFERRED AUDIENCE IF 
YOU OBTAIN A MAILING LIST OF YOUR POTENTIAL CUSTOMERS.

IF DONE THE PROPER WAY, EMAIL MARKETING CAN GIVE YOU BACK THE AMOUNT OF YOUR INVESTMENT. AND IT IS 
NOT SO HARD KEEPING TRACK OF HOW YOUR BUSINESS IS DOING WITH THIS TACTIC. THERE ARE AVAILABLE 
RESOURCES THAT WILL HELP YOU GET FEEDBACK INSTANTLY AND IN AN ACCURATE MANNER. EMAIL GENERATED 
ADVERTISEMENTS ARE WORKED THROUGH MECHANISMS TO SHOW OFF WHATEVER KIND OF RESPONSES THE EMAIL 
RECIPIENTS HAVE DISPLAYED. YOU CAN EASILY MEASURE HOW WELL EMAIL MARKETING IS DOING TO MAKE YOUR 
BUSINESS GROW.

EMAIL MARKETING IS ALSO INEXPENSIVE COMPARED TO OTHER METHODS IN A LOT OF WAYS. FOR ONE, THE COST OF 
EMBRACING THE TACTIC IS NOT THAT MUCH AS MENTIONED EARLIER. EMAIL MARKETING REQUIRES A LITTLE LESS 
AMOUNT THAN OTHER MARKETING STRATEGIES AVAILABLE. ALL THAT YOU NEED TO SPEND FOR IS THE SOFTWARE TO 
GET THROUGH EMAIL DIRECTORIES, A CREATIVE AND SKILLFUL INDIVIDUAL TO PRODUCE THE NEWSLETTER OR 
ADVERTISEMENT, AND THE COSTING FOR SENDING OUT THE EMAILS. UNLIKE OTHER STRATEGIES, EMAIL MARKETING 
ALSO SLICES A GOOD AMOUNT OFF GENERATING REPEAT CUSTOMERS. SOMETIMES YOU JUST NEED TO MAINTAIN YOUR 
POPULARITY TO KEEP THE CUSTOMERS COMING AND COMING BACK FOR MORE. THAT’S WHAT EMAIL MARKETING CAN DO 
AT A VERY LOW PRICE. IT CAN HELP MAINTAIN YOUR CUSTOMER’S FAMILIARITY BY KEEPING THEM UPDATED OF 
ANYTHING AND EVERYTHING THAT OCCUR WITHIN THE COMPANY WITHOUT HAVING TO SPEND ANEW.

AT THIS POINT IN TIME WHEN MOTHER NATURE IS CLEARLY SHOWING OFF SIGNS THAT IT CAN NO LONGER CONTAIN 
THE DRASTIC WORKINGS OF MAN, IT ALSO HELPS A LOT THAT EMAIL MARKETING PROMOTES THE GO GREEN CAMPAIGN. 
EMAIL MARKETING DOES NOT MAKE USE OF INK AND PAPER. IT SAVES UP ON MANKIND’S EVERYDAY TRASH THAT AILS 
MOTHER EARTH FURTHER. INTERESTED PEOPLE LOOK AT NEWSLETTERS AND MAILED ADVERTISEMENTS AS TRASH. AS 
SUCH, THEY ARE BASICALLY TRANSLATED AS UNWELCOME ADDITIONS TO THE GARBAGE THAT THE ENVIRONMENT HAS TO 
DEAL WITH EVERYDAY. IN CASE OF EMAIL MARKETING, INTERESTED INDIVIDUALS CAN TRASH THE NEWSLETTER OR 
MAILED ADVERTISEMENT AND STILL NOT MAKE ANY OFFENSE TO THE ENVIRONMENT.
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EMAIL MARKETING ALSO POSES A POTENT ADVANTAGE AGAINST OTHER WEBSITE MARKETING TECHNIQUES. AS OPPOSED 
TO DIRECT ADVERTISING DONE THROUGH WEBSITES, ADVERTISERS ENJOY A BETTER CHANCE OF GETTING VIEWS 
THROUGH EMAIL MARKETING. THAT’S BECAUSE THEY DO NOT HAVE TO GO TO A SPECIFIC WEBSITE TO SEE YOUR 
MESSAGE. THEY JUST HAVE TO GO THROUGH THE EMAIL MESSAGES THEY HAVE RECEIVED. TYPICALLY, A PERSON OPENS 
HIS EMAIL SEVERAL TIMES EACH DAY EITHER TO SEND OR CHECK ON NEW MESSAGES. THAT FREQUENCY IS ALSO 
RELATIVE TO THE CHANCES OF YOUR PROMOTIONAL COPY TO BE VIEWED.

THE PERIOD OF TIME FOR EMAIL MARKETING TO REACH THROUGH A SPECIFIC AUDIENCE IS ALSO NOTABLE. IMAGINE, 
IT TAKES JUST A COUPLE OF SECONDS OR MINUTES FOR AN EMAIL MESSAGE TO REACH THE ADDRESSEE? THAT MEANS 
THAT YOU NEED NOT WAIT FAR LONGER TO GET YOUR MESSAGE ACROSS. THE RETURN OR FEEDBACK ALSO COMES 
UNDER THAT PARTICULAR CONDITION. YOU DO NOT HAVE TO WAIT THAT LONG FOR YOUR MESSAGE TO REACH YOUR 
AUDIENCE IN THE SAME MANNER THAT YOU DO NOT HAVE TO SPEND A LONG TIME WAITING FOR THE RESPONSE TO 
COME IN. EVERYTHING IN THIS ELECTRONIC AGE CAN COME INSTANT, AFFORDABLE, AND ACCURATE.

ESPECIALLY IF THE EMAIL IS CONSENTED BY THE USER THEMSELVES, EMAIL MARKETING WORKS BETTER THAN ANY 
OTHER MARKETING EFFORTS THAT YOU MAY STUMBLE UPON. IT IS VERY AFFORDABLE, VERY EFFICIENT IN DELIVERING 
THE MESSAGE, AND VERY PROMPT IN SHOWING OFF RESULTS. IT TAKES EFFORT, YES. IT REQUIRES MONEY, YES. ALL 
THAT YOU NEED TO SPEND TO REALIZE THE OBJECTIVES OF EMAIL MARKETING 

THE DOWNSIDES OF EMAIL MARKETING

IT IS TRUE THAT EMAIL MARKETING IS AN AMAZING MARKETING METHOD THAT BUSINESSES OF ALL KINDS CAN BENEFIT 

FROM. THEN AGAIN, IT CANNOT BE ALL GOOD. EMAIL MARKETING HAS ITS DRAWBACKS, TOO.

THE MAJOR DISADVANTAGE OF USING EMAIL MARKETING CONCERNS THE SPAM ISSUE. SPAM IS UNSOLICITED BULK 
EMAIL THAT IS PUNISHABLE BY INTERNET LAWS. THE ABUSE THAT SOME WEB ADMINISTRATORS DO OVER THE POWER 
OF INTERCONNECTIVITY HAS A LOT TO DO WITH HOW WELL EMAIL MARKETING PERFORMS. SOME PEOPLE JUST DON’T 
KNOW HOW TO SEPARATE LEGITIMATE EMAIL MARKETING FROM SPAM.

IN SOME OF THE CASES, LEGITIMATE EMAIL MARKETING GETS TRASHED FOR IMPRESSIONS THAT IT COULD BE SPAM OR 
JUST FALLING AT THE BULK FOLDER ALTOGETHER. IN THAT SENSE, EMAIL MARKETING HAS LESSER CHANCES OF GETTING 
VIEWED AND THE MESSAGE IT CONTAINS BARELY REACHES THE AUDIENCE. IT DOES NOT HELP THAT EMAIL SERVICES 
SUCH AS YAHOO MAIL, GMAIL, HOTMAIL, AND THE OTHERS SHOW MESSAGES IN TOTALLY DIFFERENT WAYS. IT ADDS 
TO THE CONFUSION. ACCORDING TO REPORTS, A LITTLE OVER 50% OF EMAIL MARKETING IS DELIVERED TO THE 
INBOX OF SPECIFIC RECIPIENTS, ANOTHER 20% GETS REJECTED, AND SOME 8% ENDS UP AT THE BULK FOLDER.

MORE THAN THAT, THERE IS THE ISSUE OF LEGALITY THAT MIGHT CONCERN ANYONE WHO PLANS TO DO EMAIL 
MARKETING IN THE FUTURE. YOU SEE, YOU CANNOT JUST SET OUT EMAILS TO EVERYONE ON YOUR MAILING LIST. YOU 
HAVE TO BE SURE THAT YOU ARE PERMITTED BY THE RECEIVER TO DO SO. LEGITIMATE EMAIL MARKETING IS ALL 
ABOUT SENDING OUT EMAIL PROMOTIONS TO PEOPLE WHO HAVE TICKED THE BOX THAT SAYS “I WANT TO SUBSCRIBE 
TO YOUR NEWSLETTER” OR “I WANT TO GET UPDATES ON NEW RELEASES”. OTHERWISE, YOU MIGHT JUST BE SENDING 
OUT SPAM, WHICH YOU WILL PAY DEARLY FOR. SPAMMERS ARE DULY PUNISHED BY APPLICABLE LAWS DEPENDING ON 



THE COUNTRY FROM WHERE YOU ARE OPERATING. TO KEEP YOURSELF SAFE FROM BEING TAGGED AS A SPAMMER, YOU 
MUST BE SURE THAT YOU ARE ONLY DEALING WITH CONSENTED RECIPIENTS. IT IS IMPORTANT THAT ALL THOSE PEOPLE 
IN YOUR MAILING LIST AGREES THAT THEY RECEIVE EMAIL UPDATES FROM YOUR COMPANY, OTHERWISE, YOU WILL GET 
YOURSELF ENDANGERED FOR COMMERCIAL MISHAPS, WHICH IS NOT GOOD ALL AROUND.
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CHAPTER 2: THREE TYPES OF EMAIL MARKETING

EMAIL MARKETING IS CLASSIFIED UNDER THREE FORMS. THOSE THREE FORMS ALL HAVE A PRINTED COUNTERPART. 
EACH IS CUT OUT TO SERVE THE BASIC OBJECTIVES OF A COMPANY. EACH IS LAID OUT TO DELIVER THE RESULTS THE 
ADVERTISER SO WANTED. CHOOSING AMONG THE THREE FORMS OF EMAIL MARKETING DEPENDS ON THE RESOURCES 
AND THE CAPABILITIES OF THE ADVERTISERS THEMSELVES AND WHAT THEY THINK SEEMS FIT TO THE TASTE OF THEIR 
POTENTIAL CUSTOMERS. IT IS VERY IMPORTANT TO CHOOSE THE APPLICABLE TYPE BECAUSE THAT WILL SPELL ITS 
EFFICIENCY.

DIRECT EMAIL

DIRECT EMAIL MARKETING IS BASICALLY SENDING PROMOTIONAL BROCHURES AND LEAFLETS TO PEOPLES’ MAILBOXES. 

IN THE ELECTRONIC WORLD, THEY COME IN AS AN EMAIL. PEOPLE WHO, FOR EXAMPLE, STUMBLED UPON YOUR SITE, 

LIKED WHAT HE SAW, AND DECIDED THAT HE WANTS TO RECEIVE EMAIL UPDATES FROM YOUR COMPANY CAN BE SENT 

WITH SUCH MESSAGES. DIRECT EMAIL IS LAID OUT AS A DIRECT PROMOTIONAL ACTIVITY, PERSUADING PEOPLE TO BUY 

THE PRODUCTS AVAILABLE OR TRY THE SERVICES ON OFFER. IN SOME CASES, DIRECT EMAIL MARKETING CONTAINS 

PROMOTIONAL OFFERS, ANNOUNCEMENT OF A NEW PRODUCT OR SERVICE, ETC.

UNLIKE THE USUAL SENDING OUT OF BROCHURES AND LEAFLETS, DIRECT EMAIL PROVES TO BE MORE CONVENIENT AND 
VERY ECONOMICAL BUT WITH THE SAME GOALS AND PROCESSES. OF COURSE, YOU WILL NEED TO GATHER EMAIL 
ADDRESSES THAT AGREE TO RECEIVE UPDATES FROM YOUR COMPANY. IF YOU ARE NEW IN THE BUSINESS AND DO NOT 
HAVE A MAILING LIST YET, YOU CAN LEND A LIST FROM SERVICE COMPANIES, WHICH WILL ALLOW YOU TO CHOOSE 
YOUR RECIPIENTS ACCORDING TO THE SPECIFICATIONS OF YOUR PROGRAM OR PROMOTION.

IN DIRECT EMAILS, THE LAYOUT AND THE FORMAT HAS TO BE ENTICING ENOUGH, MUCH LIKE AN ADVERTISING COPY. 
IT HAS TO BE PEPPERED WITH INTERESTING INFORMATION ABOUT YOUR PRODUCT OR SERVICE, MAKING THE PEOPLE 
WANT TO CLICK AWAY THE LINKS OR GO STRAIGHT TO YOUR SITE AND PURCHASE SOMETHING. TO PUT IT SIMPLY, YOU 
HAVE TO BE EFFECTIVE IN GETTING YOUR MESSAGE ACROSS THROUGH SIMPLE WORDS, LOTS OF GRAPHICS, AND 
STRAIGHTFORWARD COMMUNICATION. YOU NEED TO TICKLE THE INTEREST OF THE RECIPIENT OTHERWISE YOUR EMAIL 
MARKETING TACTIC WILL JUST END UP AT THE TRASH FOLDER.

DIRECT EMAIL IS APPLICABLE TO BOTH POTENTIAL AND RETURN CUSTOMERS. ADVERTISERS JUST HAVE TO MAKE SURE 
THAT THE MESSAGE CONTAINED IN THEIR COMMUNICATION WILL WORK AMAZINGLY FOR THEM TO GET THE RESULTS 
THAT THEY ARE GEARED TOWARDS. IT ALL DEPENDS ON HOW THE EMAIL IS STRUCTURED.

RETENTION EMAIL

FOR OTHERS WHO DO NOT WANT TO APPEAR AS HARD SELL, THERE’S THE CHOICE OF GOING FOR RETENTION EMAILS 



INSTEAD. IN THIS CASE, ADVERTISERS PRODUCE, NOT PROMOTIONAL MATERIALS BUT INFORMATIVE ONES GEARED 

TOWARDS THE PROMOTION OF THE PRODUCT OR SERVICE THE COMPANY CARRIES. ALTHOUGH NEWSLETTERS CONTAIN 

PROMOTIONAL MESSAGES, THEY HAVE THAT LONG-TERM APPEAL BECAUSE OF THE ENTERTAINMENT AND INFORMATION 

CONTAINED IN THEM. THE ADVERTISING PART COMES SUBTLY SO THAT THE RECEIVER DOES NOT FEEL THAT YOU ARE 

MERELY SELLING THEM YOUR PRODUCT OR SERVICE. YOU ARE HELPING OUT TO MAKE THEIR LIFE BETTER AND 

SUGGESTING SOME PRODUCTS THEY COULD USE ALONG.

NEWSLETTERS ARE MORE APPEALING FOR SOME BECAUSE OF THEIR READABILITY VALUE. FOR AS LONG AS YOU 
PRODUCE SIGNIFICANT MATERIAL FOR YOUR SPECIFIC TARGET MARKET, YOU CAN BE SURE THAT YOU WILL BE READ AND 
WILL NOT JUST END UP AT THE TRASH BEFORE YOU ARE OPENED. IF YOU HAVE SKILLFULLY INJECTED ADVERTISING 
ALONG WITH YOUR INFORMATIVE MATERIAL, YOU HAVE A FAIRLY GOOD CHANCE OF ENJOYING INCREASED SALES 
ALTOGETHER.

AGAIN, IT ALL DEPENDS ON HOW SKILLFUL THE MATERIAL IS MADE. AS WITH MAGAZINES OR PRINTED NEWSLETTERS, 
YOUR EMAIL MARKETING MUST CONTAIN RELEVANT AND NEW INFORMATION EVERY TIME ESPECIALLY IF YOU ARE 
SENDING THEM TO THE SAME PEOPLE PERIODICALLY. IF YOU COME IN REDUNDANT OR SENSELESS, YOU WILL FAIL TO 
GET THROUGH YOUR COMMUNICATION GOALS.

PEOPLE NOWADAYS, WITH THEIR BUSY SCHEDULES AND ALL, PREFER AN EYE-PLEASING READING MATERIAL OVER 
LETTER-ORIENTED ONES. YOU HAVE TO BE CHOOSY WITH YOUR WORDS AND GRAPHICS TO MAKE SURE THAT YOU WILL 
BE READ. WRITE SHORT BUT MEATY ARTICLES TO GO ALONG WITH CATCHY GRAPHICS. THAT IS THE ONLY WAY YOU 
COULD STEAL SOME TIME OFF PEOPLE’S BUSY SCHEDULES.

PEOPLE USUALLY CONSIDER A NEWSLETTER MORE VALUABLE THAN PROMOTIONAL STUNTS. THAT’S BECAUSE IT 
CONTAINS MORE THAN SALES MARKETING. THEY HAVE RELEVANT INFORMATION IN THEM THAT IS USUALLY SIGNIFICANT 
TO THEIR DAILY LIVES.

NEWSLETTER ADVERTISING

SECURING AN ADVERTISING SPACE IS ANOTHER OPTION THAT EMAIL MARKETERS HAVE TO GET THEIR MESSAGE ACROSS. 

IN THIS CASE, YOU JUST BUY AN AD SPACE IN A NEWSLETTER TO REACH YOUR TARGET MARKET. INSTEAD OF MAKING 

YOUR OWN NEWSLETTER, YOU CAN SCOUT FOR NEWSLETTERS THAT YOU THINK REACH YOUR TARGET AUDIENCE OR 

RELATES YOUR OWN MESSAGE. IF YOU ARE IN THE BUSINESS OF SKIN CARE, YOU CAN USE AN AD SPACE IN SOME 

BEAUTY CARE TIP NEWSLETTER.

YOU WILL NEVER FIND IT DIFFICULT TO COME ACROSS A NEWSLETTER RELEVANT TO YOUR BUSINESS. THERE ARE MANY 
NEWSLETTERS IN EXISTENCE THAT IS CREATED FOR JUST THIS PURPOSE. TO GET THE BEST ADVANTAGE, MAKE SURE 
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THAT YOU CHOOSE THE BEST NEWSLETTER THAT WILL GIVE YOU THE PERFECT RESULTS. MAKE SURE THAT IT REACHES 
A WIDE AUDIENCE WHO MAY FIND YOUR PRODUCT RELEVANT IN THEIR DAILY LIVES.

SOME PEOPLE PREFER THIS OPTION BECAUSE IT PROVES TO BE MORE CONVENIENT AND ASSURES A GREATER CHANCE OF 
REACHING THE TARGET MARKET. OF COURSE, YOU WILL JUDGE THE NEWSLETTER ACCORDING TO ITS SUBSCRIBERS AND 
ITS CONTENT TO KEEP YOUR BEST INTEREST IN CHECK.

CHAPTER 3: HOW TO COLLECT EMAIL 
ADDRESSES

THE FIRST STEP IN EMAIL MARKETING IS DEFINITELY BUILDING YOUR MAILING LIST. FOR SOME, THIS IS ALSO THE 
MOST CHALLENGING PART ESPECIALLY FOR THOSE WHO ARE JUST STARTING IN THE ONLINE MARKETING INDUSTRY. 
GATHERING EMAIL ADDRESSES WHERE YOU WILL SEND YOUR MARKETING COMMUNICATION TO CAN BE OBTAINED IN 
DIFFERENT WAYS.

FIRST, YOU CAN SEEK THE HELP OF SERVICE COMPANIES THAT OBTAINS EMAIL ADDRESS DIRECTORIES. THERE ARE 
FREE SITES THAT OFFER SUCH SERVICE AND THERE ARE ALSO PAID SERVICES THAT YOU CAN USE. THIS IS IDEAL FOR 
STARTING BUSINESSES THAT DO NOT HAVE A MAILING LIST YET. YOU HAVE TO BE SURE, HOWEVER, THAT YOU ARE 
NOT ABOUT TO GO ILLEGAL WITH IT. IN SUCH A CASE, YOU HAVE GOT TO TAKE A CUE FROM RETENTION EMAILS. YOU 
CAN FIND A NEWSLETTER THAT MAINTAINS A MAILING LIST OF INDIVIDUALS THAT FIT YOUR TARGET MARKET AND USE 
IT AS THE RECIPIENTS OF YOUR MARKETING COMMUNICATION. THIS IS A MUCH EASIER TACTIC TO AVOID GETTING ANY 
LEGAL ATTENTION FROM INTERNET AND GOVERNMENT LAWS.

SECOND, YOU CAN POST AN EMAIL SUBSCRIBING OPTION AT YOUR WEBSITE AND OBTAIN YOUR MAILING LIST FROM 
THERE. FOR EXAMPLE, AT THE BOTTOM OF THE ORDER PAGE, YOU WILL PUT SOMETHING LIKE “I WANT TO SUBSCRIBE 
TO YOUR NEWSLETTER” OR “I WANT TO GET EMAIL UPDATES ABOUT YOUR PRODUCTS”. EACH CUSTOMER WHO TICKS 



THE BOX OPPOSITE THOSE STATEMENTS AGREE TO RECEIVE EMAIL COMMUNICATIONS FROM YOU, MEANING THEY ARE 
INTERESTED. YOU CAN BUILD YOUR MAILING LIST FROM THERE.

THIRD, YOU CAN GATHER EMAIL ADDRESSES BY CREATING A PROMOTION, LIKE SWEEPSTAKES OR SOMETHING. BUT YOU 
HAVE TO DO THIS VERY CAREFULLY. OF COURSE, YOU WOULD NOT WANT USERS WHO WILL SUBSCRIBE FOR A FEW 
HOURS AND UNSUBSCRIBE AS SOON AS THEY HAVE FOUND THEY ARE NO LONGER ELIGIBLE FOR THE PRIZE. YOU ALSO 
HAVE TO MATCH YOUR PRIZE WITH YOUR TARGET AUDIENCE SO AS TO GET QUALITY SUBSCRIPTIONS, WHICH YOU CAN 
USE FOR A LONG TERM RESULT.

WHICHEVER WAY YOU USE, KEEP IN MIND THAT EMAIL MARKETING CAN ONLY BE TRULY EFFECTIVE WHEN YOU DO IT 
AS AGREED BY YOUR RECIPIENT. IT CANNOT DO AS MUCH DIFFERENCE IF IT IS NOT PERMITTED. ALSO, YOU ARE 
ENDANGERING YOUR POST IN THE INTERNET COMMUNITY IF YOU DO SPAMMING SO YOU BETTER STAY AWAY FROM THAT 
IDEA. ALWAYS KEEP IT LEGAL. KEEP EVERYTHING WORKING WITHIN THE EXISTING LAWS.

EMAILING FROM WHERE

IT IS ALSO A GREAT CONCERN S TO FROM WHERE THE EMAILS SHOULD COME FROM. WITH SMALL BUSINESSES THAT 

CANNOT PAY A SERVICE TO DO IT FOR THEM, THEY CAN USE A PERSONAL ACCOUNT TO SEND OUT THE EMAILS. THIS IS 

OF COURSE, VERY DANGEROUS WITH THE ANTI-SPAM ACT. IF YOU CONTINUOUSLY END UP AT THE BULK FOLDER, 

WHICH YOU NATURALLY WILL UPON SENDING EMAILS FROM YOUR ACCOUNT, YOU WILL CERTAINLY GET THE ATTENTION 

OF THE EMAIL SERVICES. DOING IT THIS WAY ALSO GIVES YOU A LIMITED CHOICE ON THE LAYOUT OF YOUR EMAIL 

MESSAGE. BUT IF YOU ARE SERIOUSLY ON A BUDGET AND YOU HAVE A LIMITED MAILING LIST, YOU COULD START FROM 

THIS OPTION.

STILL, IT IS MUCH ADVISABLE THAT YOU USE AN EMAIL SOFTWARE TO HELP YOU GET YOUR MESSAGE TO YOUR TARGET 
MARKET. THIS APPEARS OFFICIAL AND LESSENS THE DANGER OF YOUR MESSAGE ENDING UP IN THE BULK FOLDER. IF 
YOU HAVE THE MONEY TO INVEST, YOU BETTER DO SO WITH AN EFFICIENT EMAIL SOFTWARE BECAUSE IT CAN 
DEFINITELY MAKE A DIFFERENCE ON THE END RESULT. SINCE YOU HAVE THE MONEY TO FLAUNT, YOU BETTER TAKE 
ADVANTAGE OF A GOOD EMAIL SOFTWARE SERVICE. MAKE SURE THAT IT IS EQUIPPED WITH ALL THE THINGS THAT YOU 
NEED AND MORE. DIFFERENT EMAIL SOFTWARE SERVICES HAVE DIFFERENT FEATURES. FIND ONE THAT FITS YOUR 
REQUIREMENTS SO YOU DO NOT PUT YOUR MONEY TO WASTE.

ASIDE FROM EMAIL SOFTWARE SERVICES, THERE ARE FULL PLEDGED EMAIL MARKETING SERVICES THAT ARE ARMED 
WITH THE COMPLETE DEAL. YOU JUST HAVE TO FIND THE BEST AMONG THEM AND PICK IT AS YOUR CHOICE.

WHEN CHOOSING FREE SERVICES AGAINST PAID ONES, THERE IS THAT COMMON IMPRESSION THAT YOU ARE GOING FOR 
A LESSER OR A WEAKER CHOICE. THAT MAY NOT ALWAYS BE TRUE. IF YOU ONLY GO DEEPER ON THE VARIETY OF 
CHOICES AVAILABLE TO YOU, YOU WILL FIND THAT WITH SOME CREATIVITY, YOU CAN MAKE A FREE SERVICE DO THE 
TRICK FOR YOU. JOIN INTO YAHOO GROUPS AND GET TO SEND EMAILS TO EVERYONE ON YOUR LIST. THIS IS BUT ONE 
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OF THE MANY OPTIONS AVAILABLE. THERE ARE MANY OTHER SITES THAT OFFER THE SAME EFFECT UNDER DIFFERENT 
CONDITIONS. JUST BECAUSE YOU ARE DOING MARKETING FOR YOUR BUSINESS DOESN’T MEAN THAT YOU ALWAYS HAVE 
TO SPEND ON EVERY MOVE. IF YOU CAN SAVE UP ON SOME WITHOUT SACRIFICING THE QUALITY OF YOUR CAMPAIGN, 
WHY NOT DO SO?



CHAPTER 4: HOW TO GENERATE

THE EMAILS

AFTER GATHERING EMAIL ADDRESSES TO BE IN YOUR MAILING LIST, IT IS TIME TO START THINKING ABOUT THE EMAIL 
MESSAGE. THIS PART OF THE JOB IS DEFINITELY CHALLENGING SINCE YOU HAVE TO BE EFFECTIVE TO BE SURE THAT 
YOUR NEXT MESSAGE WILL BE VIEWED AS WELL. YOU HAVE A CHOICE BETWEEN SENDING AN ALL-TEXT EMAIL OR AN 
HTML ONE, WHICH ONLY GETS THROUGH EMAIL MARKETING SOFTWARE SERVICES.

IN CASE OF AN ALL-TEXT EMAIL, YOU CAN HAVE IT DONE AND SEND OUT THROUGH YOUR FREE EMAIL SERVICE 
PROVIDER. SINCE IT IS AN ALL-TEXT ONE, YOU NEED TO BE POWERFUL WITH THE WORDS THAT YOU USE. YOU 
CANNOT BE TENTATIVE OR BORING WITH LENGTHY TEXTS THAT ALL SAY THE SAME THINGS. IT IS IMPORTANT FOR ALL-
TEXT MESSAGES THAT THEY ARE STRAIGHTFORWARD AND LETS OUT THE MAIN IDEA IN THE FIRST TWO SENTENCES. 
YOU DEFINITELY HAVE TO BE SKILLFUL WITH WORDS WHEN DOING AN ALL-TEXT EMAIL BECAUSE IT IS ALL THAT YOU 
HAVE THERE. AND OH, DON’T FORGET THE LINKS. LINKING THROUGH YOUR WEBSITE OR ANY OTHER SITE THAT 
WOULD GIVE THE RECIPIENTS OF YOUR EMAIL MORE INFORMATION ABOUT YOUR MESSAGE IS IMPORTANT. YOU SEE, 
THE EMAIL MESSAGE IS BUT A STEPPING STONE TOWARDS WHAT YOU ARE TRULY INCLINED TO DO, WHICH IS TO SELL 
YOUR PRODUCT OR SERVICE. YOUR EMAIL RECIPIENTS HAVE TO GO SOMEWHERE TO DELIVER THE RESULTS THAT YOU 
WANTED.

ALL-TEXT EMAILS REQUIRE LESS EFFORT. THEY ARE MUCH EASIER TO MAKE AS OPPOSED TO THE HTML KIND. WITH 
ENOUGH CREATIVITY, YOU CAN CREATE AN ALL-TEXT EMAIL THAT COULD MAKE AN IMPACT TO YOUR SUBSCRIBERS. 
THEY ARE ALSO VERY CHEAP TO GET THROUGH THE TARGET MARKET. SINCE THEY ARE LAID OUT THAT SIMPLE, YOU 
CAN SIMPLY USE A FREE EMAIL SERVICE PROVIDER TO SEND THEM.

YOU CANNOT MAKE USE OF GRAPHICS WITH ALL-TEXT EMAILS. REMEMBER THAT YOU ARE LIMITED AS TO WHAT YOUR 
SERVICE PROVIDER CAN GIVE OUT AND THAT WOULD BE A FEW VERSIONS OF TEXT APPEARANCES AND SOME SMILEYS. 
YOU CANNOT BE TOO AMBITIOUS WITH YOUR LAYOUT WHEN YOU ARE DOING AN ALL-TEXT EMAIL.

ANOTHER DOWNSIDE TO AN ALL-TEXT EMAIL IS THAT IT HAS A LESSER CHANCE OF GETTING VIEWED SINCE IT MOST 
LIKELY ENDS UP AT THE BULK FOLDER. SENDING OUT ALL-TEXT EMAILS REPETITIVELY FROM THE SAME SERVICE 
PROVIDER COULD ALSO GET YOU NOTICED AND BE ACCUSED OF SPAMMING. THAT IS WHY YOU MUST NOT ABUSE THIS 
OPTION AT ANY GIVEN TIME.

THEN, THERE ARE THE HTML EMAILS, WHICH ARE COMPLETE WITH TEXT AND GRAPHICS. THIS KIND COMES IN 
MAGAZINE-TYPE WITH ALL THE ELABORATE CREATIVE CONCEPTS AND IDEAS FILLING IN A PAGE. HTML EMAILS LOOK 
LIKE A PAGE OFF A WEBSITE AND COULD HAVE THE SAME EFFECT AND IMPACT AS ONE HAS. THEN AGAIN, THE 
CREATIVE MIND THAT WILL DO THE EMAIL MUST BE AT ITS BEST CONDITION TO MAKE THE MOST ENTICING, MOST 
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INTERESTING, AND MOST EFFECTIVE EMAIL MESSAGE. DOING AN HTML EMAIL IS ALSO EASY. YOU CAN ALWAYS USE 
SOME HELP FROM REGULAR, EVERYDAY PROGRAMS SUCH AS MICROSOFT WORD TO DO THE TRICK FOR YOU.

SOME IMAGES OR GRAPHICS IN HTML EMAILS DON’T LOAD AND THAT MAKES THEM LOOK SPAM. THAT IS ONE OF 
THE DRAWBACKS OF USING SUCH AN ALTERNATIVE. THEY ARE ALSO MUCH EXPENSIVE TO PRODUCE SINCE THEY CANNOT 
BE PLACED THROUGH A FREE EMAIL SERVICE. YOU HAVE TO AVAIL OF AN E-MAIL SOFTWARE TO GET THEM TO YOUR 
SUBSCRIBERS.

MAKING THE HEADLINE

THE HEADLINE OR THE SUBJECT LINE IS ONE OF THE MOST IMPORTANT PARTS OF AN EMAIL MESSAGE INTENDED FOR 

MARKETING PURPOSES. AS WITH ANY KIND OF ADVERTISEMENTS, THE TITLE HAS TO BE CATCHY TO GET ENOUGH 

ATTENTION TO PERSUADE PEOPLE TO GET TO THE BODY.

THE HEADLINE IS THE FIRST THING THAT WILL GREET THE SUBSCRIBER’S EYES SO IT HAS TO BE INTERESTING ENOUGH 
TO CREATE THE IMPRESSION THAT EVERYTHING ELSE IS. IF YOU FAIL IN EXCITING YOUR SUBSCRIBER WITH YOUR 
HEADLINE, YOU ARE A FAILURE ALTOGETHER.

THE FIRST KEY TO MAKING A HEADLINE IS TO NOT TO APPEAR AS SPAM. DO NOT MAKE LENGTHY INTRODUCTIONS OR 
DECEIVING STATEMENTS. THE ONLY RESPONSE THAT YOU COULD GET FOR THAT IS BEING THROWN OUT TO THE TRASH 
FOLDER OR BEING TAGGED AS SPAM. IN BOTH CASE, YOU ARE ON THE LOSING SIDE. AVOID MAKING USE OF 
STATEMENTS THAT IMPLIES THE RECIPIENT WON A PRIZE WHEN HE DOES NOT OR HIS EMAIL IS ENDANGERED WHEN IT 
TRULY IS NOT. FOR ALL YOU KNOW, EMAIL USERS HAVE BEEN EXPOSED TO SUCH WORKINGS AND ARE VERY WELL 
EDUCATED ON HOW TO DEAL WITH THEM. YOU CANNOT PERSUADE EVERYONE TO OPEN UP WITH A LIE. YOU MIGHT 
TRICK A FEW TO OPEN YOUR EMAIL MESSAGE BUT THAT IS ABOUT IT. YOU CANNOT HAVE RETURN SUBSCRIBERS IF YOU 
MAKE DECEIVING OR ANNOYINGLY UNTRUE HEADLINES.

IF YOU ARE TO INCLUDE THE WORD “FREE” IN YOUR HEADLINE, MAKE SURE THAT IT IS NOT USED THE SAME WAY 
SPAMMERS DO AND MAKE SURE THAT YOU ARE TRULY OFFERING SOMETHING FOR FREE. SINCE SPAMMERS COMMONLY 
USE THAT WORD, YOU HAVE TO ELABORATE WHEN IT IS YOUR TURN OF USING IT OR PUT IT IN ANOTHER WAY THAT 
DO NOT APPEAR YOU ARE JUST DECEIVING YOUR RECIPIENT.

ONE OF THE MOST EFFECTIVE WAYS OF MAKING A HEADLINE IS PROVIDING A DEADLINE FOR A SPECIFIC PROMOTION. 
FOR EXAMPLE, “FREE WRINKLE CREAM SAMPLE FOR THE FIRST 10 CUSTOMERS” OR “SAVE UP TO 20% DISCOUNT 
ON LINENS TODAY!”. SUCH STATEMENTS OF A HEADLINE, HOWEVER, ARE NOT IDEAL WHEN YOU ARE MAKING YOUR 
FIRST MESSAGE. YOUR RECIPIENT WILL THINK NO FARTHER THAN THAT YOU ARE MISLEADING THEM TO OPEN UP THE 
EMAIL ONLY TO FIND JUNK.

FOR YOUR FIRST EMAIL, IT IS ADVISABLE THAT YOU GO INFORMATIVE OR ENTERTAINING FIRST. ESTABLISH TRUST 
AMONG YOUR SUBSCRIBERS AND FOR SURE, THEY WOULD NOT MIND OPENING A MESSAGE FROM YOU EVEN IF IT BEARS 
A HEADLINE OF DIRECT ADVERTISEMENT.



IF YOU ARE BECOMING TOO CONFUSED AS TO WHAT KIND OF HEADLINE IS IDEAL FOR YOUR PURPOSE, TRY TO AVAIL OF 
SOFTWARE PROGRAMS THAT ARE CREATED FOR THIS. YOU SEE, THE HEADLINE IS AN ALL-IMPORTANT ELEMENT. YOU 
CANNOT JUST MAKE IT; YOU HAVE TO CREATE IT BEAUTIFULLY TO CONVINCE YOUR SUBSCRIBER THAT YOUR MESSAGE IS 
OPEN-WORTHY.

THE BODY

AFTER MAKING SENSE WITH YOUR HEADLINE, IT IS TIME TO MAKE SUBSTANCE WITH YOUR BODY. THE BODY TEXT 

DOES NOT HAVE TO BE LENGTHY AND BORING. IT CAN BE SHORT AND STRAIGHTFORWARD AND MAKE A LOT MORE 

IMPACT. CONSIDER THE FACT THAT WE ARE IN A FAST PACED UNIVERSE. NOT EVERYONE HAS THE TIME TO READ A 

NOVEL-LIKE MARKETING COMMUNICATION THAT GOES ROUND AND ROUND BUT STILL SAYS THE SAME THING. IF YOU 

CAN GET THROUGH YOUR MESSAGE WITH FEWER WORDS, DO SO. YOU WILL BE MORE EFFECTIVE DOING THAT THAN 

WRITING A LONG MESSAGE.

WHEN YOU WRITE THE BODY OF YOUR EMAIL MESSAGE, MAKE SURE THAT YOU HAVE THAT PURPOSE IN MIND. ALL THE 
WORDS SHOULD LEAD AS TO WHAT THAT PURPOSE IS. OF COURSE, FOR THE MOST PART, ADVERTISERS DO MARKETING 
COMMUNICATIONS TO SELL. BUT LET’S FACE IT, NOT A LOT OF PEOPLE ARE INTERESTED TO BE SOLD WITH A PRODUCT 
THEY BARELY KNOW ABOUT. THAT MEANS THAT YOU HAVE TO OFFER SOMETHING MORE THAN SELLING. YOU HAVE TO 
INCLUDE SOME RELEVANT INFORMATION ON YOUR BODY TEXT. BE CREATIVE IN WEAVING YOUR SENTENCES. STARTING 
OUT WITH SENTENCES SUCH AS “THE MAIN PURPOSE OF THIS ADVERTISEMENT IS…” IS VERY ELEMENTARY AND 
BORING. APPEAR AS CHIC AND COOL AS POSSIBLE WITH YOUR STATEMENTS.

ALTHOUGH YOU ARE BEING CREATIVE AND ALL, ALWAYS KEEP IN MIND THAT THE MAIN GOAL OF YOUR EMAIL 
MARKETING EFFORTS IS TO PERSUADE YOUR SUBSCRIBER OR RECIPIENT TO TAKE ACTION TOWARDS THE BENEFIT OF 
YOUR BUSINESS. MAKE SURE, HOWEVER, THAT WHEN YOU EXPOSE YOUR REQUEST FOR THE READER TO TAKE ACTION, 
YOU HAVE ESTABLISHED TRUST AND CONFIDENCE WITH THAT READER. YOU CANNOT EXPECT A POSITIVE RESULT IF THE 
REQUEST FOR ACTION SPRUNG FROM NOWHERE.

ESTABLISHING TRUST IS THEREFORE, AN ALL-IMPORTANT GOAL THAT YOU MUST KEEP IN MIND WHEN CREATING AN 
EMAIL MESSAGE FOR EMAIL MARKETING PURPOSE. REGARDLESS HOW MUCH YOU ASK FROM YOUR READER, IF HE HAS 
ALREADY TRUSTED YOU, YOU WOULD SURELY GET YOUR REQUEST.

AN EMAIL CAMPAIGN HAS TO BE INFORMATIVE, INTERESTING AND PERSUASIVE. OTHERWISE, YOU CANNOT EXPECT IT 
TO MAKE ANY DIFFERENCE IN YOUR BUSINESS. CREATING THE MESSAGE IS LIKE BRAINSTORMING FOR ANOTHER 
MAGAZINE ISSUE. YOU CANNOT BE TENTATIVE, YOU CANNOT BE BORING, AND YOU CANNOT BE DECEIVING. SINCE YOU 
NEED TO ESTABLISH TRUST, YOU NEED TO BE ALWAYS STRAIGHTFORWARD YET YOUR REQUEST FOR ACTION HAS TO BE 
UNDERLYING. YOU CANNOT GO AND BE CLEAR CUT WITH YOUR PURPOSE BEFORE YOU ESTABLISH TRUST AND 
CONFIDENCE AMONG YOUR READERS. AS WITH ANYTHING, YOU NEED THEM TO WARM UP TO YOUR IDEA BEFORE YOU 
CAN ACTUALLY MAKE THEM BITE IT.
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MIND THE LAYOUT

GRAPHICS AND SOUNDS ARE EXTRA ELEMENTS THAT YOU CAN PLAY AROUND WITH TO BE MORE EFFECTIVE IN EMAIL 

MARKETING. THEY ARE NOT REQUIRED BUT IF YOU HAVE THE RESOURCES TO INCLUDE THEM IN YOUR EMAIL MESSAGE, 

DO SO BECAUSE THEY CERTAINLY ADD UP ON THE APPEAL. HOWEVER, MUCH PRECAUTION MUST BE TAKEN WHEN USING 

SUCH EXTRA ELEMENTS. YOU WOULD NOT WANT TO DESTROY THE WHOLE CONCEPT OF YOUR EMAIL MARKETING EFFORT 

WITH A SINGLE WRONG MOVE.

GRAPHICS AND SOUNDS, IF EVER YOU WILL FIND USE FOR THEM MUST ENHANCE YOUR EMAIL CAMPAIGN. THEY MUST 
BE BROUGHT OUT TO IMPROVE YOUR MESSAGE’S CHANCE OF GETTING VIEWED, READ, AND ACTED UPON ON. IF YOU 
ARE NOT TOO KEEN ABOUT USING SUCH EXTRA ELEMENTS, ASK A PROFESSIONAL. A NICE LAYOUT DOES SO MUCH IN 
THE OUTCOME OF YOUR CAMPAIGN. YOU CANNOT SACRIFICE IT FOR ANYTHING AS IT WILL SPELL THE DIFFERENCE IN 
THE END RESULT. IF YOU WANT TO ENJOY INCREASED SALES OR A MORE SUCCESSFUL BUSINESS, MAKE SURE THAT YOU 
MAKE EVERY MARKETING EFFORT WORK FOR YOU. USING GRAPHICS AND SOUNDS WELL AND MINDING THE LAYOUT OF 
YOUR EMAIL MESSAGE HAVE SO MUCH TO DO WITH THIS.

USING THE RIGHT GRAPHICS

YES, IT’S TRUE. PEOPLE NOWADAYS CANNOT TAKE ON ALL-TEXT MAILS. SOMETHING HAS TO INTEREST OR EXCITE 

THEM TO STAY ON THAT PAGE. WITH THAT, YOU CAN MAKE USE OF YOUR CREATIVE MIND AND PEPPER YOUR EMAIL 

MESSAGE WITH GRAPHICS THAT PLEASE THE EYE.

WHEN USING GRAPHICS IN YOUR MESSAGE, MAKE SURE THAT THEY FIT THE WHOLE IDEA. DO NOT USE OFF IMAGES 
OTHERWISE YOU ARE LOSING THE PURPOSE ALTOGETHER. THE IMAGES OR GRAPHICS THAT YOU USE IN YOUR EMAIL 
MESSAGE CAN COME FROM ANYTHING AT ALL. OF COURSE, WE ARE THINKING ABOUT AN HTML EMAIL HERE. YOU 
CANNOT POSSIBLY HAVE AN ENDLESS CHOICE OF GRAPHICS IF YOU ARE DOING AN ALL TEXT EMAIL. IT IS ONLY WITH 
HTML EMAILS THAT YOU CAN BE PLAYFUL WITH THE APPEARANCE OF YOUR MESSAGE.

ALWAYS CHOOSE AN APPLICABLE IMAGE FOR YOUR TEXT. REMEMBER THAT YOU ARE TO BE PERSUASIVE, INFORMATIVE, 
AND INTERESTING. YOU CANNOT PUT ELEMENTS THAT DO NOT GO WELL TOGETHER. COHERENCE IS THE KEY TO GET 
YOUR MESSAGE REACH YOUR TARGET AUDIENCE AND IT SHOULD ALWAYS BE IN YOUR MIND WHENEVER YOU PICK OUT 
THE ELEMENTS FOR YOUR EMAIL MESSAGE.

AS MUCH AS YOU HAVE TO BE CAREFUL ABOUT CHOOSING THE IMAGES OR GRAPHICS THAT WOULD GO WELL WITH 
YOUR TEXT, YOU ALSO NEED TO TAKE EXTRA PRECAUTION WITH THEIR QUALITY. YOU WOULD NOT WANT AN IMAGE OR 
GRAPHIC THAT DOES NOT LOAD, MAKING YOUR EMAIL MESSAGE APPEAR AS IF IT IS SPAM. TO BE SURE, MAKE USE OF 
LOW-RES HIGH QUALITY IMAGES. IF THE PROBLEM IS IN THE SUBSCRIBER’S SYSTEM, YOU BARELY HAVE ANY CONTROL 
WITH THAT. BUT AT LEAST MAKE SURE THAT THE MAJORITY OF SUBSCRIBERS RECEIVING YOUR EMAIL WOULD HAVE IT 



AS IT APPEARS ON YOUR MONITOR. IF IT IS OTHERWISE, YOU WILL HAVE A HARD TIME ACHIEVING YOUR GOALS 
UNLESS THAT READER IS A LONGTIME CUSTOMER OR A FREQUENT RETURN CLIENT.

PLAYING WITH SOUNDS

AS WITH THE GRAPHICS, SOUNDS ARE EXTRA ELEMENTS THAT YOU CAN CHOOSE TO INCLUDE OR NOT IN YOUR EMAIL 

CAMPAIGN. IT COULD BE QUITE IMPRESSIVE IF YOU DO BUT IF YOU PUT IT WHEN IT IS NOT APPLICABLE, YOUR 

OBJECTIVE IS LOST. SO BEFORE YOU DECIDE AS TO WHAT KIND OF SOUNDS TO ATTACH TO YOUR CAMPAIGN, 

ESTABLISH THE NEED FOR IT FIRST ACCORDING TO THE KIND OF PRODUCT OR SERVICE YOU ARE PROMOTING, YOUR 

TARGET MARKET, YOUR MARKETING STYLE, ETC.

IF YOU DO FIND A NEED FOR SOUNDS TO APPEAR ALONG WITH YOUR TEXT AND GRAPHICS, MAKE SURE THAT IT IS 
DONE IN GOOD TASTE. ALWAYS INCLUDE A “SOUND OFF” OPTION SO THOSE WHO FIND YOUR SOUND IRRITATING TO 
THEIR EARS CAN CONTINUE READING THE MESSAGE AND SAVOR ITS CONTENTS MINUS THE SOUND. 

EFFECTIVE EMAIL MARKETING

GENERATING THE EMAIL CAN MAKE OR BREAK YOUR MARKETING EFFORTS. DO NOT TAKE THIS SITTING DOWN. IT IS 

IMPORTANT THAT YOU MAKE USE OF ALL THE AVAILABLE RESOURCES TO CREATE A BEAUTIFUL AND EFFECTIVE 

COMMUNICATION. EMAIL MARKETING STARTS AND ENDS WITH THE EMAIL MESSAGE, WHAT IT CONTAINS, HOW IT 

AFFECTS THE READERS, WHAT IMPACTS IT MAKES TO THE SALES.

DO NOT BE AFRAID TO SEEK HELP FROM MARKETING EXPERTS IF YOU HAVE A WAY TO DO SO. BETTER YET, GO 
AROUND THE INTERNET COMMUNITY. MOST OF THE ANSWERS THAT YOU NEED CAN BE FOUND THERE. WHETHER THAT 
IS FOR A SPECIFIC SOFTWARE THAT WILL DO YOU THIS AND THAT OR SOME MANPOWER THAT COULD HELP YOU PULL 
THE WHOLE THING TOGETHER.

IT IS IMPORTANT THAT YOU ESTABLISH TRUST AND A POSITIVE IMPRESSION AMONG YOUR READERS OR SUBSCRIBERS SO 
NO MATTER HOW MANY TIMES YOU SEND THEM EMAILS, YOU CAN BE SURE THAT THEY WILL OPEN THEM AND READ 
THEM. IF TRUST IS NOT THERE, YOU CANNOT EXPECT A POSITIVE REACTION AMONG THEM. NO MATTER HOW NICE YOU 
SAY “BUY THIS”, “PURCHASE THAT” OR “AVAIL OF OUR OFFER”, YOU CANNOT EXTRACT ANYTHING IN THE POSITIVE IF 
YOUR READERS DON’T TRUST YOU. BE ON THE LEGAL, GUIDED SIDE OF THINGS, ESPECIALLY IF YOU ARE NEW TO THIS 
E-MAIL MARKETING THING.
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CHAPTER 5: HOW TO MONITOR

THE RESULTS

WHEN THE PROCESS OF CREATING THE EMAIL AND SENDING IT OUT TO EVERYONE IN YOUR MAILING LIST, IT IS TIME 
THAT YOU MEASURE HOW WELL YOUR MARKETING COMMUNICATION PERFORMED OR HOW THE PEOPLE WHO RECEIVED IT 
RESPONDED. AGAIN, THIS WORK IS PRETTY EASIER NOWADAYS SINCE ONLINE HELP IS GENEROUSLY AVAILABLE. YOU 
COULD GET HELP EVEN IN GETTING FEEDBACKS.

KEEPING TRACK OF THE RECIPIENT’S RESPONSES IS EASIER IF YOU ARE ASSOCIATED WITH AN AFFILIATE PROGRAM. 
USUALLY, A SERVICE IS PROVIDED FOR THROUGH THE NETWORK ITSELF. GETTING FEEDBACKS WOULD NOT REQUIRE 
EXTRA WORK. THIS IS BUT ONE OF THE MANY ADVANTAGES OF BEING PART OF AN AFFILIATE NETWORK. WORK IS 
JUST EASIER BECAUSE YOU ARE NOT ALONE DOING EVERYTHING. THERE ARE MANY SPECIAL FEATURES THAT ARE 
BUNDLED. YOU WOULD NOT HAVE TO WORRY ABOUT OTHER THINGS SUCH AS GETTING FEEDBACKS TO GUIDE YOUR 
FUTURE MOVES.

IN CASE OF WEBSITE OWNERS AND DEVELOPERS, THEY HAVE TO EMPLOY SPECIFIC TRACKING SOFTWARE PROGRAMS TO 
DO THE DIRTY WORK OF MONITORING THROUGH THE NUMBER OF LINK CLICKS, SALES, IMPRESSIONS, AND LEADS THAT 
HAVE SPAWN FROM THEIR EMAIL MARKETING EFFORT. SUCH A SERVICE SOMETIMES COMES AS A SEPARATE PROGRAM OR 
AS A FEATURE OF AN EMAIL MARKETING SERVICE. WITH THE FORMER, THIS MEANS SPENDING SOME EXTRA DOLLARS 
FOR THE TRACKING OPERATIONS. WITH THE LATTER, THE EMAIL MARKETING SERVICE FEE INCLUDES THAT FOR 
MONITORING THE FEEDBACK OF YOUR CAMPAIGN.

KEEPING TRACK OF THE RESULTS OF YOUR EMAIL MARKETING EFFORT IS MUCH MORE COMPLICATED THAN SIMPLY 
MONITORING TRAFFIC. WEBSITE TRAFFIC JUST DETERMINES THE NUMBER OF HITS YOUR SITE GETS FROM ITS VISITORS. 
IT DOES NOT DETERMINE HOW MANY VISITORS DO HOW MANY CLICKS, WHERE THEY ARE MOSTLY BASED, WHETHER 
THEY JUST TRASHED THE EMAIL OR READ IT, ETC. THE ABOVE MENTIONED DETAILS ARE VERY IMPORTANT TO YOU 
BECAUSE FROM THERE YOU WILL BASE YOUR SUCCEEDING MOVES. SINCE THEY TELL YOU HOW EFFECTIVE OR WEAK 
YOUR CAMPAIGN HAS BEEN, YOU CAN EASILY MAKE PROPER ADJUSTMENTS ACCORDING TO THE RESPONSES. THAT IS 
HOW IMPORTANT EMPLOYING A TRACKING DEVICE IN AN EMAIL MARKETING CAMPAIGN IS.

IF YOU ARE STILL CLUELESS AS TO WHERE TO SEEK HELP WHEN IT COMES TO TRACKING THE RESULTS OF YOUR 
MARKETING TACTIC, TAKE A CUE FROM THE FOLLOWING LIST:

* ATOMIC EMAIL TRACKER. THIS WEB SERVICE IS ESPECIALLY CREATED TO TRACK THE RESPONSES TO EMAIL 
MESSAGES. IT CAN BE USED WITH OTHER MAIL SENDING SOFTWARE OR WITH ITS OWN AND STILL PERFORM WHAT IT IS 
ACTUALLY EXPECTED OF. ASIDE FROM THE STATS OF LINK CLICKS, ATOMIC EMAIL TRACKER IS ALSO ABLE TO LIST 
NAMES AND SOME IMPORTANT DETAILS OF THE RECIPIENT. THIS IS VERY HELPFUL CONSIDERING HOW MUCH OF A VITAL 



ROLE DEMOGRAPHICS PLAY IN A MARKETING EFFORT. SUBSCRIBING TO THIS SERVICE BASICALLY REQUIRES SOME 
INFORMATION FROM YOUR END AND A FEE OF $12.85 MONTHLY. IF YOU CHOOSE TO LOCK-IN FOR A YEAR, YOU 
WILL ONLY BE REQUIRED TO PAY HALF THE PRICE.

* G-LOCK ANALYTICS. UNLIKE ATOMIC EMAIL TRACKER, G-LOCK ANALYTICS CAN ONLY BE USED WITH ITS MOTHER 
SOFTWARE CREATED SPECIFICALLY FOR EMAIL MARKETING, G-LOCK EASYMAIL. YOU JUST HAVE TO CREATE AN 
ACCOUNT, FILL-OUT SOME FORM FOR YOUR DETAILS, AND THE TRACKING PROPERTIES OF G-LOCK ANALYTICS WILL 
START WORKING FOR YOU. G-LOCK ANALYTICS EMPLOY TRACKING LINKS TO YOUR EMAIL MESSAGE SO EVERY TIME 
YOUR MESSAGE IS OPENED, THE IDENTITY OF THE RECIPIENT IS REVEALED AND YOU GET TO KNOW YOUR SUBSCRIBERS 
BETTER. THIS WAY, YOU WILL BE ABLE TO ADDRESS THEIR NEEDS ACCURATELY.

* ELITEEMAIL.COM. THIS IS ANOTHER EMAIL MARKETING SOFTWARE THAT HAS TRACKING FEATURES BUNDLED WITH 
ITS MANY OTHER SERVICES. THE TRACKING REPORT OF THIS PARTICULAR SERVER IS REAL TIME, MEANING YOU GET THE 
VITAL INFORMATION THAT YOU NEED AFTER YOU SEND THE EMAIL. DETAILS SUCH AS HOW MANY OF THE RECIPIENTS 
ACTUALLY OPENED THE EMAIL, WHICH CLICK IS POPULAR AMONG THEM, WHICH PARTICULAR VISITOR CLICKED A 
PARTICULAR LINK, HOW MANY EMAIL MESSAGES HAVE BOUNCED, AND MORE. ASIDE FROM ALL THOSE, 
ELITEEMAIL.COM ALSO GETS TO MONITOR HOW MANY SUBSCRIBERS ARE ADDED TO YOUR MAILING LIST AND HOW 
MANY UNSUBSCRIBE EACH DAY. YOU CAN EASILY MONITOR YOUR GROWTH RATE AND THE PERFORMANCE OF YOUR 
EMAIL MARKETING WHEN YOU USE THIS SOFTWARE PROGRAM.

* SIGN-UP.TO. THIS ONLINE MARKETING SOLUTION HAS A VERY POTENT TRACKING TOOL THAT LETS YOU OBTAIN 
COMPREHENSIVE INFORMATION ABOUT THE PEOPLE IN YOUR MAILING LIST. IT WILL SHOW YOU HOW WELL OR HOW 
POOR YOUR EMAIL MARKETING EFFORTS ARE WORKING TOWARDS YOUR GOAL BY UNVEILING DETAILS SUCH AS STATS 
FOR EACH AND EVERY CAMPAIGN, THE NUMBER OF RECIPIENTS WHO ACTUALLY OPEN THE EMAIL MESSAGE, THE LINKS 
THAT ARE POPULAR AMONG THE RECIPIENTS, AND OTHERS.

YOUR TRACKING REPORT AND OPEN RATES

TRACKING IS AN IMPORTANT ELEMENT OF AN EMAIL MARKETING CAMPAIGN. WITHOUT IT, YOU WILL NEVER FIND OUT 

IF YOU ARE EVER DOING THE RIGHT THING SINCE THE PERFORMANCE OF YOUR EMAIL MESSAGE IS NOT MEASURED. 

THEN AGAIN, THINGS SHOULD NOT STOP WITH JUST AN EMAIL TRACKING SOFTWARE. YOU MUST BE KEEN ENOUGH TO 

USE ANY INFORMATION OBTAINED IN THE TRACKING REPORT FOR FUTURE MARKETING MOVES. AFTER SAVORING ON THE 

DELIGHT OF BEING ABLE TO FIND OUT HOW THE PEOPLE IN YOUR MAILING LIST RESPONDS TO YOUR EMAIL, YOU MUST 

GET BACK TO WORK IMMEDIATELY TO ADJUST ANYTHING AND EVERYTHING NEEDED TO KEEP YOUR GROWTH RATE 

ASCENDING.

ONE THING THAT YOU MUST REMEMBER WHEN READING TRACKING REPORTS IS TO NEVER GET DISAPPOINTED. THERE 
IS ALWAYS AN OPPORTUNITY TO MAKE ADJUSTMENTS TO REALIZE YOUR LONG TERM GOALS. AFTER ALL, YOUR EMAIL 
MARKETING CAMPAIGN DOES NOT START AND END WITH THE FIRST EMAIL MESSAGE. YOU MUST BE MORE FOCUSED ON 
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YOUR LONG TERM GOALS RATHER THAN WHAT TRANSPIRES IN YOUR FIRST TRY. EMAIL MARKETING IS A STEP-BY-STEP 
PROCESS. YOU CANNOT GET EVERYTHING AT ONCE.

AN IMPORTANT DETAIL IN THE TRACKING REPORT IS THE OPEN RATE. THE OPEN RATE IS THE PERCENTAGE OF PEOPLE 
WHO ACTUALLY OPEN THE EMAIL MESSAGE THAT YOU SEND. THOSE RECIPIENTS WHO COMPLETELY IGNORED THE EMAIL, 
WHO FORWARDED THE MESSAGE TO THE TRASH FOLDER, AND WHO HAVE WRONG EMAIL ADDRESSES (BOUNCED 
MESSAGES) ARE NOT INCLUDED IN THE EQUATION. THE OPEN RATE STATES ONLY UNIQUE OPENS. THAT MEANS NO 
RECIPIENT WAS COUNTED TWICE NO MATTER HOW MANY TIMES HE OPENED THE EMAIL. OF COURSE, YOU CAN NEVER 
DISCOUNT THE FACT THAT OPEN RATES ARE SOMETIMES SLIGHTLY INACCURATE. THIS IS A PARTICULAR GLITCH IN THE 
SYSTEM BUT SHOULD NEVER GIVE YOU A REASON TO RAISE DOUBTS WITH TRACKING REPORTS BECAUSE THEY BARELY 
MAKE ANY BIG DIFFERENCE.

THE PERFORMANCE OF YOUR OPEN RATE ALWAYS DEPENDS ON HOW WELL OR POOR YOU PERFORMED THE LAST TIME 
YOU SENT OUT AN EMAIL. EXPERTS SAY A 35% OPEN RATE IS FAIRLY ACCEPTABLE BUT IF YOUR PREVIOUS RATE IS 
50% AND YOU FELL DOWN TO 35%, THAT RATING IS IN NO WAY SATISFYING. AS WITH ANY KIND OF MARKETING 
STRATEGY, YOUR GOAL IS TO ALWAYS CLIMB UP THE LADDER AND NOT DOWN THE LADDER. IF YOU SEE THAT YOUR 
SALES ARE INCREASING, YOU CAN CERTAINLY CLAIM THAT YOUR EMAIL MARKETING CAMPAIGN IS PERFORMING WELL.

IMPROVE YOUR OPEN RATE

NO MATTER WHAT VALUE YOU GET AT THE START OF YOUR EMAIL MARKETING CAMPAIGN, YOUR GOAL SHOULD ALWAYS 

BE TO INCREASE YOUR OPEN RATE THE NEXT TIME. BELOW RE SOME GUIDELINES TO DO BETTER:

* ESTABLISH YOUR TARGET AUDIENCE. BASED ON THE TRACKING REPORT OF YOUR PAST EMAIL CAMPAIGNS, YOU CAN 
MEASURE WHAT YOUR TARGET MARKET ACTUALLY LOOKS LIKE. WITH THAT PARTICULAR DETAIL UNVEILED, YOU CAN 
CREATE YOUR NEXT EMAILS ACCORDING TO THE ACTUAL NEEDS AND PREFERENCES OF YOUR TARGET MARKET. YOU 
SHOULD NO LONGER WORK BLINDED. WITH THE TRACKING REPORT AS YOUR GUIDE, YOU MUST THINK OUT WAYS TO 
IMPRESS AND EXCITE YOUR RECIPIENTS.

* LOOK FOR WAYS TO IMPROVE YOUR EMAIL’S IMPACT. AS MENTIONED EARLIER, THE HEADLINE OR THE SUBJECT LINE 
IS THE MOST IMPORTANT ELEMENT OF AN EMAIL. IF YOU HAVE NOT BEEN VERY EFFECTIVE THE FIRST TIME, YOU 
SHOULD START IMPROVING BY CHANGING THE ATTACK ON THE SUBJECT LINE. SINCE YOU HAVE A BASELINE FROM THE 
TRACKING REPORT, YOU CAN START THINKING WHAT PLEASES YOUR RECIPIENTS AND WHAT NOT. TRY TO HIT THE 
TARGET POINT BLANK TO GET CLOSER TO YOUR GOAL.

* MIND YOUR “FROM” LINE. LIKE YOUR SUBJECT LINE, YOUR FROM LINE SHOULD BE THOUGHT OUT WELL. REMEMBER 
THAT PEOPLE USUALLY IGNORE EMAILS THAT DO NOT LOOK OFFICIAL. A “FROM” LINE THAT IS TOO PERSONAL IS 
MOSTLY IGNORED OR TAGGED AS SPAM. YOU SEE, PEOPLE USUALLY COUNT AN EMAIL MESSAGE A SPAM IF IT IS FROM A 
NAME THEY ARE NOT FAMILIAR WITH. IF YOU HAVEN’T ESTABLISHED TRUST AND CONFIDENCE WITH YOUR SUBSCRIBERS 
YET, AVOID SENDING EMAILS WITH A PERSONAL “FROM” LINE.

* EVALUATE YOUR TIMING IN SENDING THE EMAILS. CHECK OUT THE TRENDS BY SENDING OUT EMAILS AT DIFFERENT 



DAYS OF THE WEEK EACH TIME. OBSERVE THE BEST DAY THAT TURNS UP THE HIGHEST OPEN RATE. THINK ABOUT 
WHAT MIGHT BE THE CAUSE. IF YOU THINK YOU CAN ADJUST TO IT, DO SO. BUT IF YOU THINK THE REASON IS 
PURELY TIME-ORIENTED, SEND THE EMAIL ON THAT SPECIFIC DAY TO ENSURE A CONSISTENTLY HIGH OPEN RATE. 
GENERALLY, EXPERTS SAY THAT OPEN RATE IS HIGHER DURING WEEKENDS FOR VERY OBVIOUS REASONS. BUT TIME 
TREND IS DIFFERENT FOR EVERY KIND OF BUSINESS. SO YOU REALLY NEED SOME TIME TO STUDY THE TREND AND SEE 
WHAT REALLY IS BEST FOR YOU. THE TIME TO SEND YOUR EMAILS DEPENDS OF COURSE, ON YOUR RECIPIENTS AS 
WELL. AFTER ANALYZING THE TRACKING REPORT, YOU SHOULD BE ABLE TO FIGURE OUT THE USUAL SCHEDULE OF YOUR 
RECIPIENTS. ASIDE FROM TIME, FREQUENCY ALSO HAS SOMETHING TO DO WITH THE EFFICIENCY OF YOUR EMAIL 
MARKETING CAMPAIGN. IF YOU ARE MORE EFFECTIVE IN DOING THE WEEKLY OR MONTHLY, MEANING YOU ACHIEVE A 
HIGHER OPEN RATE THAT WAY, CONTINUE DOING SO. IF NOT, DO THE OPPOSITE.

THROUGH TRACKING, YOU WILL BE ABLE TO OBTAIN A CONCEPT OF YOUR TARGET MARKET. TO MAKE YOUR CAMPAIGN 
SUCCESSFUL, USE THE FEEDBACKS AND TRACKING REPORTS AS A BASIS OF YOUR NEXT MOVE. DO NOT REPEAT THE 
SAME MISTAKES OVER AND OVER. IT WOULD BE COSTLY AND SENSELESS TO DO SO. LEARN FROM YOUR PREVIOUS 
MISTAKES AND MAKE SURE THAT YOU IMPROVE ON THAT PARTICULAR PART SO AS TO IMPROVE YOUR NEXT OPEN RATE.
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CHAPTER 6: TIPS AND TRICKS

TO FINISH OFF THIS E-BOOK, HERE ARE SOME DO’S AND DON’T’S, SOME TIPS AND TRICKS, AND A FEW SECRETS TO 
HELP YOU MAKE YOUR EMAIL MARKETING EFFORTS SUCCESSFUL.

* START OFF ON THE RIGHT FOOT. NEVER DO ANYTHING ILLEGAL. ALWAYS STAY ON THE LEGITIMATE SIDE OF 
THINGS. IF EMAIL MARKETING IS SOMETHING NEW TO YOU, YOU BETTER DO A THOROUGH RESEARCH FIRST AND 
FOREMOST. DO NOT JUST TRUST SOMEBODY FOR YOUR FATE AT THE INTERNET COMMUNITY. FRAUDULENT ACTS, EVEN 
IF YOU DIDN’T MEAN TO COMMIT THEM, CAN NEVER DO YOU GOOD.

* MIND WHERE YOU OBTAIN THAT ALL-IMPORTANT MAILING LIST. BUILD YOUR MAILING LIST THROUGH A RELIABLE 
SOURCE. IF YOU NEED MORE THAN THOSE WHO AGREE TO RECEIVE EMAIL UPDATES FROM YOU THROUGH YOUR 
WEBSITE, SEEK THE HELP OF EMAIL DIRECTORIES. THERE IS A WIDE RANGE OF SERVICE THAT CAN PROVIDE YOU WITH 
HELP ON THIS.

* IF POSSIBLE, PERSONALIZE YOUR EMAIL BY ADDRESSING YOUR RECIPIENTS WITH THEIR NAMES. THIS WAY, PEOPLE 
FEEL LESS LIKELY TO BE FOOLED. SOME PEOPLE FEEL IT IS WORTHY TO TAKE THE RISK OF CLICKING AWAY IF IT 
ADDRESSES THEM ON A PERSONAL BASIS. DEPENDING ON YOUR CAMPAIGN TYPE, YOU CAN USE EITHER THE FIRST OR 
LAST NAME OF YOUR RECIPIENT ON THE SUBJECT LINE. IN SUCH A CASE, YOUR EMAIL HAS A GREATER CHANCE OF 
GETTING OPENED AND READ. IF YOU ARE LUCKY, YOU CAN EVEN TRANSLATE IT INTO LINKS CLICK AND SALES.

* FIND WAYS TO GET TO KNOW YOUR SUBSCRIBERS PERSONALLY. SEEK HELP TO DETERMINE THEIR PERSONAL DETAILS 
SO YOU CAN ADDRESS THEM PERSONALLY IN YOUR EMAIL. GREETING YOUR READER WITH HIS NAME PUTS A STRONG 
IMPACT ON RETURN OF YOUR EFFORT. THAT IS WHY ANYTHING THAT WOULD HELP YOU PUT NAMES TO ANONYMOUS 
SUBSCRIBERS IS WORTH IT. GO OUT OF YOUR WAY AND SEND OUT EACH OF YOUR SUBSCRIBERS A PERSONAL EMAIL 
ASKING THEM OF THEIR NAMES. IF THAT DOESN’T WORK, YOU CAN MAKE IT EASIER FOR THEM TO INCLUDE THEIR 
NAMES IN THE SIGN-UP FORM BY MAKING IT APPEAR AS FRIENDLY AS POSSIBLE. IF EVERYTHING FAILS, YOU CAN 
ALWAYS COUNT ON SPECIAL TRACKING SOFTWARE PROGRAMS THAT COULD DO THE DIRTY WORK FOR YOU IN EXCHANGE 
OF SOME FEE, OF COURSE.

* CHOOSE YOUR “FROM” LINE CAREFULLY. SOME PEOPLE, ESPECIALLY IF IT IS REGARDING AN EMAIL FROM SOMEONE 
THEY DO NOT KNOW PERSONALLY, PREFER A “FROM” LINE THAT LOOKS OFFICIAL. AVOID USING YOUR PERSONAL EMAIL 
ADDRESS WHEN SENDING OUT THE EMAILS. AN EMAIL MARKETING SERVICE IS READY TO DO THE TASK FOR YOU AND 
MAKE IT LOOK S OFFICIAL AS IT TRULY IS. BUT DON’T WORRY, YOU CAN ALSO USE A PERSONALIZED “FROM” LINE. 
THAT IS, OF COURSE, CONSIDERING THAT YOU HAVE ALREADY ESTABLISHED FAMILIARITY AMONG YOUR RECIPIENTS. IF 
IT IS THE FIRST TIME FOR YOU TO SEND OUT EMAILS, IT WOULD BE MORE APPROPRIATE TO GO OFFICIAL, ESPECIALLY 
ON THE “FROM” LINE.

* DOLLAR SIGNS MAY BRING BAD NEWS. A COMMON IMPRESSION IS THAT INTERNET FRAUDS FIND THEIR WAY TO THE 
MAINSTREAM BECAUSE PEOPLE TRUST THAT THEY WILL BRING THEM MONEY BUT ACTUALLY DO THE OPPOSITE. IF YOU 



INCLUDE THE MENTION OF MONEY IN ANY PART OF YOUR EMAIL MARKETING CAMPAIGN, EARNING THEM IN ANY WAY AT 
ALL, YOU ARE DOING THE SUREST WAY OF LETTING A RECIPIENT GO. MOST LIKELY, YOUR SUBSCRIBER WILL HIT THE 
DELETE BUTTON OR WORSE, REPORT YOU AS SPAM.

* BE SPECIFIC WITH YOUR TIMING. TIMING HAS SO MUCH TO DO WITH THE EFFECTIVENESS OF YOUR EMAIL 
MARKETING CAMPAIGN. ON YOUR FIRST TAKE, KEEP A CLOSE WATCH ON THE TIMING OF YOUR EMAILS, INCLUDING THE 
FREQUENCY. ONCE YOU HAVE DETERMINED THE PARTICULAR DAY OF THE WEEK THAT YOUR EMAIL MARKETING 
CAMPAIGN IS MOST EFFECTIVE, STICK TO THAT SPECIFICATION. STILL, IT IS NOT BAD AT ALL TO TRY OUT DIFFERENT 
DAYS OF THE WEEK EVERY ONCE IN A WHILE. YOU CAN FURTHER STRENGTHEN YOUR CAMPAIGN IF YOU ARE ABLE TO 
HAVE SEVERAL SAMPLINGS. IT IS NOT ADVISABLE TO SEND OUT EMAIL CAMPAIGNS DURING THE HOLIDAYS. SINCE 
PEOPLE ARE IN RELAX MODE, THEY COULD HARDLY HAVE THE TIME TO CHECK ON NEW MAILS. EMAIL MARKETING IS 
SAID TO VERY EFFECTIVE DURING WEEKENDS AND LESS EFFECTIVE WHEN PEOPLE ARE BUSY TENDING TO THEIR DAY 
JOBS. THEN AGAIN, EVERY KIND OF BUSINESS MIGHT HAVE A DIFFERENT REQUIREMENT. YOU CANNOT SAY THAT WHAT 
IS GOOD FOR OTHERS IS GOOD FOR YOU, TOO. THAT’S WHERE THE BENEFIT OF TRACKING FEATURE COMES IN. 
THROUGH IT, YOU CAN WEIGH WHAT YOU NEED TO DO AND WHAT YOU SHOULD REFRAIN FROM DOING.

* AVOID THE WASTE IN MISTYPED EMAIL ADDRESSES. A WELL-BUILT MAILING LIST IS VERY IMPORTANT IN ANY EMAIL 
MARKETING CAMPAIGN. EVERY MISTYPED EMAIL ADDRESS, THEREFORE, IS A BIG LOST ON THE ADVERTISER’S PART. TO 
SAVE YOURSELF FROM THIS, BETTER CREATE A RETYPE OPTION WHEN YOU ASK FOR EMAIL ADDRESSES. THIS WAY, YOU 
WILL NOT HAVE TO WONDER WHY YOUR EMAILS KEEP ON COMING BACK. IT WOULD BE MUCH HARDER TO GUESS THE 
MISSPELLED PART OF THE EMAIL ADDRESS THAN REQUIRING THE EXTRA EFFORT OF TYPING THE EMAIL ADDRESS TWICE.

* DO NOT ATTEMPT TO CORRECT AN EMAIL ADDRESS IF YOU HAPPEN TO STUMBLE UPON A MISTYPED ONE. REMEMBER 
THAT EMAIL ADDRESSES ARE VERY DELICATE AND PERSONAL MATTERS. YOU CANNOT JUST GIVE OUT A HAND TO FIX 
THEM IN ANY WAY JUST TO GET YOUR MESSAGE THROUGH. AS ANNOYING AS IT MAY BE, YOU WILL JUST HAVE TO 
TURN YOUR BACKS ON BOUNCED MESSAGES DUE TO MISSPELLED EMAIL ADDRESSES, NO MATTER HOW OBVIOUS THEY 
MAY BE. TAKE OUT THAT ADDRESS FROM YOUR LIST RATHER THAN TEMPTING YOURSELF TO MAKE A MOVE THAT COULD 
EARN YOU YOUR PLACE IN THE INTERNET COMMUNITY.

* SET OUT YOUR GOAL AND MAKE SURE THAT IT IS ATTAINED WITH EVERY SINGLE EMAIL THAT YOU SENT OUT. FOR 
THE MOST PART, SELLING IS THE MAIN POINT OF AN EMAIL CAMPAIGN. THAT GOAL WILL ONLY BE ACHIEVED IF THE 
PLAN OF ACTION YOU REQUIRE IN YOUR EMAIL HITS THAT VERY TARGET. APART FROM EXCITING YOUR READERS OR 
ENTERTAINING THEM, YOU MUST PERSUADE THEM TO DO SOME COURSE OF ACTION. HOWEVER, YOU NEED TO BE 
CLEAR ABOUT YOUR REQUEST. DROP ONE REQUEST AT A TIME. THIS MEANS THAT PUTTING OUT A LOT OF LINKS IN 
ONE EMAIL CAN BE AN UGLY SIGHT FOR YOUR READERS. ALSO, MAKE SURE THAT YOU RE NOT GIVING OUT FALSE 
HOPES. BE TRUTHFUL WITH YOUR OFFERS. IF YOU SAY YOU ARE GIVING AWAY 20% DISCOUNT, MAKE SURE THAT 
YOUR COMPANY IS VERY WELL CAPABLE OF. REMEMBER, TRUST IS VERY, VERY IMPORTANT!

* PERMITTED EMAILS ONLY. IF YOU DO NOT WANT TO FACE INTERNET LAWS AND EVERY THING ELSE, MAKE SURE 
THAT YOU ONLY DO ONE-ON-ONE PERMITTED EMAIL MARKETING. THIS MEANS THAT YOUR RECIPIENT AGREES TO 
RECEIVE YOUR COMMUNICATION CAMPAIGNS. THIS MEANS THAT YOU GIVE HIM THE FREEDOM TO TURN HIS BACK IF HE 
NO LONGER WANTS TO RECEIVE EMAIL UPDATES FROM YOU. YOU CAN PUT OUT THE SIGN-IN FORM FOR YOUR 
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NEWSLETTER IN YOUR WEBSITE OR SOME SPONSORED PAGES. AS ALWAYS, BE SPECIFIC WITH WHAT YOUR READERS ARE 
SUPPOSEDLY GETTING THEMSELVES INTO. PERMISSION-BASED EMAIL CAMPAIGN HAS BEEN FOUND TO BE REALLY 
EFFECTIVE, NOT TO MENTION, SAFE.

* CHOOSE WELL BETWEEN ALL-TEXT AND HTML EMAILS. AS MENTIONED OVER AND OVER, EVERY CASE IS A 
DIFFERENT ONE. YOU CANNOT JUST ADAPT THE TACTIC OF A BUSINESS THINKING THAT IT MIGHT SUIT YOUR TARGET 
MARKET AS WELL. EVERY BUSINESS HAS ITS OWN IDENTITY AND THAT IS FROM WHERE YOU SHOULD BASE ALL YOUR 
DECISIONS IN TERMS OF YOUR MARKETING MOVES. IT DOES NOT MATTER WHICH STYLE YOU USE. WHAT IS 
IMPORTANT IS THAT YOU ARE EFFECTIVE IN GETTING YOUR MESSAGE ACROSS. BEING ABLE TO TRANSLATE YOUR EMAIL 
MARKETING CAMPAIGN INTO INCREASED SALES IS HIGHLY IMPRESSIVE. YET IT IS NOT ALWAYS POSSIBLE, ESPECIALLY 
WHEN THE ADVERTISER WAS HARDLY FOCUSED ABOUT HIS GOALS.

* IF YOU DO NOT WANT TO GUESS, YOU MAY ASK YOUR SUBSCRIBERS IF THEY LIKE TEXT-BASED OR HTML-BASED 
EMAILS BETTER. YOU CAN DO IT BY PROVIDING THEM WITH BOTH TWO CHOICES AS THEY FILL OUT THE SIGN-IN 
FORM. IF YOU ARE DOING IT THIS WAY, BE READY WITH TWO VERSIONS OF YOUR EMAIL MARKETING CAMPAIGN.

* DESIGN YOUR EMAIL CAMPAIGN AS YOU WOULD ANY OF YOUR OTHER ADVERTISING COPIES. UNIFORMITY IN YOUR 
MARKETING COMMUNICATIONS IS SIGNIFICANT FOR PEOPLE’S CONFIDENCE AND TRUST. ALWAYS GIVE THAT IMPRESSION 
THAT YOU ARE OFFICIAL; THAT YOU ARE DEALING WITH YOUR READERS AS PART OF THE COMPANY THAT RUNS THE 
BUSINESS. INCLUDE THE CORPORATE CHARACTER IN YOUR COMMUNICATION CAMPAIGN FROM THE LAYOUT AND DESIGN 
DOWN TO THE TAG LINES.

* BE CHOOSY WITH YOUR WORDS. LENGTHY SENTENCES ARE A WASTE OF TIME IF THEY DO NOT IN ANY WAY DELIVER 
THE MESSAGE THAT YOU SEEK TO GET THROUGH THE OTHER SIDE. IF YOU CAN MANAGE WITH A SHORTER TEXT, A 
FEWER WORDS, DO SO. YOU WOULD BE FAR MORE IMPRESSIVE THAT WAY THAN GOING THROUGH THE LOOPS OF 
LANGUAGE STUNTS. AVOID USING EXCLAMATION POINTS IN ANY PART OF YOUR COMMUNICATION CAMPAIGN. YOU CAN 
MAKE A SENTENCE WORK ITS WAY WITH IMPORTANCE AND URGENCY WITHOUT HAVING TO PULL OUT AN EXCLAMATION 
POINT.

* TRY OUT RETENTION EMAILS AND LINKING TO OTHER NEWSLETTERS AS PART OF YOUR EMAIL MARKETING PLAN. 
THIS IS QUITE HELPFUL ESPECIALLY WHEN YOU CONSTANTLY RUN OUT OF OTHER THINGS TO SAY THAN STRAIGHT 
PROMOTION. OTHER THAN BEING PERSUASIVE, YOU ALSO HAVE TO BE INFORMATIVE TO BE EFFECTIVE WITH YOUR 
TACTIC. TAKE ADVANTAGE OF GOOD CONTENTS THAT REACH A GOO NUMBER OF INTERESTED INDIVIDUALS BY MAKING 
YOURSELF COUNTED, EVEN AS JUST A LINK.

* GRAB ATTENTION THROUGH PROMOTIONS AND COMPETITIONS WHERE YOUR READERS CAN WIN SOMETHING. 
FREEBIES ARE A GREAT WAY OF GETTING ATTENTION. BE CAREFUL WHEN YOU DO SUCH KIND OF PROMOTION, 
HOWEVER. MAKE SURE THAT YOU CAN GIVE OUT WHAT IS PROMISED. IT IS ALSO IMPORTANT THAT SINCE THIS IS AN 
INVESTMENT, YOU WILL GET A HIGH QUALITY MAILING LIST THAT WOULD GIVE YOU LONG TERM BENEFITS. IF YOUR 
END DOES NOT JUSTIFY THE MEAN, YOU CAN FORGET ABOUT THIS THING ALTOGETHER.

* ALWAYS GIVE YOUR SUBSCRIBERS OR READERS THE FREEDOM TO CHOOSE. CERTAINLY, THEY WILL APPRECIATE YOU 



FOR IT. THINK ABOUT IT, YOU ARE WASTING PRECIOUS TIME AND EFFORTS WITH SUBSCRIBERS WHO ARE STICKING IT 
OUT BECAUSE THEY HAVE NO CHOICE BUT ARE UTTERLY UNINTERESTED WITH WHATEVER YOU SAY IN YOUR EMAILS. IT 
IS FAR BETTER TO STICK IT OUT WITH A FEW, NUMBERED SUBSCRIBERS WHO ALWAYS OPEN AND READS YOUR 
MESSAGE.

* IF YOU ARE TO AVAIL AN EMAIL MARKETING SERVICE, MAKE SURE THAT IT INCLUDES ALL THE FEATURES THAT YOU 
NEED FOR YOUR CAMPAIGN TO BE SUCCESSFUL. DEPENDING ON WHAT YOU MAY REQUIRE, EMAIL SERVICES MAY 
CONTAIN A LOT OF DIFFERENT THINGS. MAKE SURE THAT YOURS IS BUNDLED UP WITH THE FEATURES THAT AGREE TO 
YOUR MARKETING STRATEGY.

* LEARN ABOUT SPAM TO AVOID CREATING THEM. THE BEST TEACHER, THEY SAY, IS EXPERIENCE. IF YOU WANT TO 
LEARN MORE ABOUT SPAM MESSAGES, SEE THEM FOR YOURSELF. BY ANALYZING SPAM AND HOW SOME OTHER PEOPLE 
TAKE AN IMPRESSION THAT THEY WORK BUT DO NOT, YOU WILL BE ABLE TO DETERMINE HOW YOU CAN AVOID DOING 
THEM. 

* IF YOU ARE CLUELESS AS TO WHERE YOU CAN FIND IDEAS FOR YOUR NEWSLETTERS, TRY NOT TO LOOK ANY 
FARTHER THAN YOUR TARGET MARKET. ASK YOUR SUBSCRIBERS QUESTIONS THAT MAY LEAD YOU TO NEW CONCEPTS 
THAT YOU COULD USE FOR YOUR FUTURE CAMPAIGNS. BETTER YET, BE OBSERVANT OF THE QUESTIONS THEY HAVE FOR 
YOU. SUBSCRIBERS’ QUESTIONS ARE SPECIFIC ACCORDING TO THEIR VERY NEED. SINCE YOUR GOAL IS TO SATISFY 
THEM AND FULFILL WHAT THEY ARE ACTUALLY LOOKING FOR IN A NEWSLETTER, THERE IS NO BETTER SOURCE FAR 
BETTER THAN THEM.

THERE, WE HOPE WE ARE ABLE TO SATISFY YOUR MIND’S CRAVINGS FOR MORE INFORMATION ON EMAIL MARKETING, 
HOW IT WORKS AND HOW YOU CAN MAKE IT WORK FOR YOU. HAPPY EARNING!
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